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Drivers of sustainability in business

Resource scarcity raises 
commodity prices

New regulation requires 
better compliance

Increasing expectations
from the public
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Strategy, governance and 
sustainability are inseparable.

Professor Mervyn King

“



How to build a sustainable
business model

• Redesign rather than standstill

• Experimentation rather than turnaround

• Service-logic rather than product-logic

• The circular rather than the linear economy

• Alliances rather than solo runs

• Results rather than indulgences

• Three-dimensionality rather than one-
dimensionality

Source: Jørgensen og Pedersen



Barriers for a circular economy in Norway

Problem 1:
We’re thinking in silos

Problem 2:
We lack knowledge

Problem 3:
We need best practice
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