
1

Political rationality andPolitical rationality and 
CCS discourse

Jens Røyrviky
Marit Schei Olsen

Tone Merethe Aasen



Introduction
2

Introduction

►Why discourse analysis on CCS
 Political Rationality Political Rationality

►Method
►The power of words►The power of words
►CCS media discourses
►Conclusion►Conclusion
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Method

►Triangulation
 Qualitative interpretation of media articles on CCS Qualitative – interpretation of media articles on CCS
 Quantitative – coding articles in SPSS

► 700 articles from 5 major Norwegian newspapers► 700 articles from 5 major Norwegian newspapers
 Read and interpreted
 Two sets of data
 The articles where coded with14 different variables
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►Power

The power of words

►Power
►Access
►M di ti►Media narratives
►Critical moments

Media discourse
Shape/reflect

Public opinion
p

Governmental policy
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CCS media discoursesCCS media discourses

CO is not the problemCO2 is not the problem
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