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Topics for the presentation

• Not In My Backyard

• Theoretical framework to understand opposition or 

acceptance of wind energy

• Data collection and survey

• Findings 

Colorbox.com / #227773
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What is «Not In My Backyard»

• Local population oppose new developments that changes 

their local area

• Consensus is now that “Not In My Backyard” is simplistic 

when explaining wind energy opposition 

– Research on wind energy acceptance shows a broad range of 

factors



Theoretical framework

• Factors found to influence 

wind energy opposition

• Three components

– Contextual variables

– Psychological variables

– Personal resources



Theoretical framework

• Contextual variables
– Media and communication



Data Collection

• Survey data

– Likert scale from 1 – 7

• Topics

– Media coverage

– Attitudes towards wind energy

– Opposition 

• Analysis

– PLS SEM 

• Latent and single item 
variables
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Who, what and where – sample

• Age range 18 – 75
– Most common age range 25 – 34

• Education range secondary school – University/college
– Most common level of education university/college

• Income range 0 – 800.000+
– Most common income range 300.000 – 499.000

• Participants from all regions N = 855
– Three most common regions Viken (190) Oslo (114) Vestland (110)
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Perceptions vs. reality

• We ask about the participants perception

– How much opposition is there to wind energy

– How do they perceive the tone of the debate

– How do they perceive information about wind energy

• Supporters and the opposition perceive the size of their 

respective camps

Colourbox.com / #226388



Attitude towards wind energy 

• Why care about attitude?
• Influences the decision to oppose 

or accept wind energy

• The people who are positive 
outnumber the people who 
are negative

• A large share is ambivalent

N
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Why talk about opposition and 

controversy 

• Change in legislation

– Moved from energy legislation to plan and building legislation

• Stricter rules

• More power to local authorities

• Controversial topics are often seen as being newsworthy

– Media coverage has been shown to influence wind energy related 

policy making
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Valence in communication influences 

opposition 

• Valence is understood as the tone in the debate

– Informs us about the perceived climate of opinion

• Communication from the resistance increases opposition

–  = .10 p = .025

• Mostly negative in tone

• Communication from supporters decreases opposition

–  = -.07 p = .037

• Mostly positive in tone 
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Trusting communication from different 

actors

• Trust is an important component of the planning process

– Procedural justice

• Trusting communication from resistance increases 

opposition 

–  = .11 p = .020
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Time spent engaging in wind energy 

content

• Spending time in different communication channels have 

varying effects on opposition

• Spending time on interpersonal communication (talking) 

increases perceived opposition

–  = .11 p = .001

• Spending time on social media also increases percived

opposition

–  = .08 p = .009
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Opposition influences time used

• The greater the opposition the more time individuals use 

on different communication channels

– Opposition on Interpersonal communication

•  = .27 p = .000

– Opposition on traditional media

•  = .23 p = .000

– Opposition on social media

•  = .30 p = .000
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What do I want you to remember 

• People are in general positive towards wind energy

– However, there is still need for actions to lower opposition

– Opposition tends to be highly present and active, particularly on social media and 

face-to-face

– Opposition will often appear greater than it is, and may intimidate supporters to 

show their support in public

– A “spiral of silence for wind energy? 

• There is a need for a more nuanced understanding of opposition than NIMBY 

– a threshold for cognitive involvement

• The role of social media might be overstated. The support of traditional media 

and interpersonal communication is also important
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Thank you for your time

Any questions?

Contact details

Email: Sigurd.h.lundheim@ntnu.no

LinkedIn: Sigurd Hilmo Lundheim

Twitter: @SigurdHL

mailto:Sigurd.h.lundheim@ntnu.no
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