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Topics for the presentation

* Not In My Backyard

« Theoretical framework to understand opposition or
acceptance of wind energy

« Data collection and survey
* Findings

Colorbox.com [ #227773

2 @ NTNU



[ . a3 arsereireiney

Forard

Nort-Trondeln Elessrsstsverk P (T} oy TrandarEnersi Kk AS (TEE) logge mad
B e ek o Komeneyn, spropianionaiataise o forhdnaatkredese 55 FIov
remstagar | Frayn kT

Dan tekiske panlegpien er Ghemrdart me an brack sammenstt prossektaEDe fro de
e e e aroaseers  TradarErarg) nec A5

nirgiarzorat (WUE) B 110,300 Konsesonecaunagen o3
S o e Wi ateee: senies MVE

Parslen mad Senne ceinagen s St Warbset en egen konsesjonssskra for seive
Falnaning av vindmalaparken.

Norges vasdraor o3 anersdvebtort (WE) o Tondag Ersmeer Y
Savema e e
e vsas 94 15 2 60

— | s ey a1 uusm.u\w T —.
e [rssasiie | sseaTian |7t 18

[,

Innholdsfortegnelse

SESppp—

S e saiaiar

Fomalm 1 ian o0 e

ratimiet

e

o
Eomms mww < areaiaa

Dreddessiriveie

e o

e H
R ]
127

ST R i
TR

ek P (NTE) oo Troncertrers

(36073 o evaatt o o afic

Fornoldens loger godt 1 recte it o8 verschar. et wreves e
St e e i 1 Gl et e o

skl midlarn i kst oed e

De tatae i gestradens ik irstsimogen, vt lgge st 1800 ncK
(orisan e o besiamt).

1 henvoid ut ol 0 byuiogsiouen e det cienremert banseicwerodinger | saavar

Brom 8y eexmateon of

13 w4 e Kocsekvemar e tutreges oreste

ot [
ragtems Kanssicumns

Candshan
intes Fates 45

Friahls 5

[Etatiran Graner 45)

Aan fauna
[S2atiran Graner AS)

mm Tnnmu
asvarn Fer)

a
Uegatazion
[Statirant Granar 55

T

Sor T wadaes negativ

g ragiy

IErr
~otar ragey

Duftsisan
Neoms regaty

{Hide ragin

Srimsaiaan:
i nagat
Criisiasen
RN negaree

SRR e

rsres 0 MU 2 SFT
Sepuasiaat,
RS rassty

et
« Filde vetratet ine i 0arien starat
o ekt e
e nnaaianei

Fe
e, e sl acossrence
arcmalla £, %, 20, 3L, 23, 37, 28, 51

=
« v o e s, € 09

goyey s.ugsx
ey

Sora o Skegbron
[Etatira Graner A5)

Uhetyas T B

5
o wiari oo




What is «Not In My Backyard»

« Local population oppose new developments that changes
their local area
» Consensus is now that “Not In My Backyard” is simplistic

when explaining wind energy opposition
— Research on wind energy acceptance shows a broad range of

factors
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Theoretical framewor

 Factors found to influence
wind energy opposition

 Three components
— Contextual variables
— Psychological variables
— Personal resources

Contextual variables

Location Community Schemas

. ICommunicated costs{
Planning process " bansfits
Degree
of controversy
Information environment l
Mass media
reporting
Social media activity Exposure to communication q—‘
Interpersonal Bias in media use

communication

Psychological variables l

Percived effects of wind energy Attitudes and affect
Pertived effect on climate ‘ Environmental ‘ Personal resources

atlitudes
Percived effect on wildlife
eome orweeth
Percived visual impact
-~ +
Affect and emolions Place of residence
Percived economic impact

Relevant knowledge

|
i

Percived procedural faimess . . .
Social considerations

Other percived costs and benefits Persived ciimate of opinion

Descision to
oppose or accept

a wind energy
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Theoretical framework

 Contextual variables
— Media and communication

Degree
™ of controversy
Information environment l Y
Mass media
reporting \

Social media activity —» Exposure to communication

Interper;on_al Bias in media use
communication
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Data Collection

« Survey data
— Likert scale from 1 -7
» Topics
— Media coverage
— Attitudes towards wind energy
— Opposition
* Analysis
— PLS SEM

« Latent and single item
variables

Q34 alt
Q343
Qz4b
Q34c
Q34d
Q3de
Qz4f
Qg
Q34
Q34
Q4
Q34
Q34
Q4
Q2

a35alt
Q3sa
Q3sh
Q3sc
Q3sd
Qzse
Q3sf
Qssg
Q3s
Q3s
Q335
Q3s
Q3s
Q3s
Q335

IF Q32-[1]

IFQ32-[1]

Matrix

Matrix

Ne G R W e

Ne e kW e

Nar du sd innhold om vindkraft p sosiale medier, hvilken av de fglgende typene er mest vanlig?
Venligst svar pa en skala fra veldig uvanlig til veldig vanlig.

Innhold fra tradisjonelle nyhetsorganisasjoner.

Innhold fra alternative nyhetsorganisasjoner.

Innhold fra innvolverte myndigheter.

Innhold fra prosjektutviklerne.

Innhold fra organisasjoner i lokalsamfunnet, for eksempel, kirkegrupper, idrettslag, velforeninger og lignende.
Innhold fra dedikerte motstandsgrupper.

Innhold fra dedikerte stgttegrupper.

Veldig uvanlig

Uvanlig

Litt uvanlig

Verken vanlig eller uvanlig

Litt vanlig

Vanlig

Veldig vanlig

Hvilke av fplgende kildene er til 4 stole pa og hvilken

av disse kildene ma man veere forsiktig med 3 stole pa nar det gjelder vindparker?
Skalaen under gér fra “Aldri til & stole pa" til “Alltid il & stole pa"

Innhold fra tradisjonelle nyhetsorganisasjoner.

Innhold fra alternative nyhetsorganisasjoner.

Innhold fra innvolverte myndigheter.

Innhold fra prosjektutviklerne.

Innhold fra organisasjoner i lokalsamfunnet for eksempel, kirkegrupper, idrettslag, velforeninger og lignende.
Innhold fra dedikerte motstandsgrupper.

Innhold fra dedikerte stattegrupper.

Aldri til & stole pa

Kan nesten aldri stole p&

Kan som regel ikke stole pd

Verken til & stole p3 ellerikke

Kan som regel stole pd

Kan nesten alltid stole pd

Alltid til & stole pa

@ NTNU




Who, what and where — sample

Age range 18 — 75
— Most common age range 25— 34

Education range secondary school — University/college
— Most common level of education university/college

* |ncome range 0 — 800.000+
— Most common income range 300.000 — 499.000

Participants from all regions N = 855
— Three most common regions Viken (190) Oslo (114) Vestland (110)
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Perceptions vs. reality

« We ask about the participants perception
— How much opposition is there to wind energy
— How do they perceive the tone of the debate
— How do they perceive information about wind energy

« Supporters and the opposition perceive the size of their
respective camps =T
fa
B i J i _._’ i fa
b i
l ]

Colourbox.com / #226388
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Attitude towards wind energy

200 =2

« Why care about attitude?
Influences the decision to oppose

or accept wind energy
« The people who are positive ]|
outnumber the people who
are negative | I I
« Alarge share is ambivalent I
= 1 2 3 4 5 6 7

Attitude towards wind energy

150

00

50
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Why talk about opposition and
controversy

Change In legislation

— Moved from energy legislation to plan and building legislation
 Stricter rules
« More power to local authorities

Controversial topics are often seen as being newsworthy

— Media coverage has been shown to influence wind energy related
policy making
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Valence in communication influences
opposition

» Valence is understood as the tone in the debate
— Informs us about the perceived climate of opinion
« Communication from the resistance increases opposition
— B=.10p =.025
« Mostly negative in tone
« Communication from supporters decreases opposition
— B=-.07p =.037
* Mostly positive in tone
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Trusting communication from different
actors

« Trust is an important component of the planning process
— Procedural justice

« Trusting communication from resistance increases
opposition
— B=.11p =.020
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Time spent engaging in wind energy
content

« Spending time Iin different communication channels have
varying effects on opposition

« Spending time on interpersonal communication (talking)
Increases perceived opposition

— B=.11p=.001

« Spending time on social media also increases percived
opposition
— B=.08p =.009
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Opposition influences time used

* The greater the opposition the more time individuals use
on different communication channels
— Opposition on Interpersonal communication
« B=.27p =.000
— Opposition on traditional media
« B=.23p =.000
— Opposition on social media 6 innlegg per dag
« B=.30p =.000

8 innlegg per dag
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What do | want you to remember

» People are in general positive towards wind energy

However, there is still need for actions to lower opposition

Opposition tends to be highly present and active, particularly on social media and
face-to-face

Opposition will often appear greater than it is, and may intimidate supporters to
show their support in public

A “spiral of silence for wind energy?

* There is a need for a more nuanced understanding of opposition than NIMBY
— a threshold for cognitive involvement

« The role of social media might be overstated. The support of traditional media
and interpersonal communication is also important

16
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Thank you for your time
Any gquestions?

Contact details

Email: Sigurd.h.lundheim@ntnu.no
LinkedIn: Sigurd Hilmo Lundheim

Twitter: @SigurdHL
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